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e Impetus for study:
— The Spellings Commission
- SPSS-AIR web seminars

. — Western Association of Schools and
Colleges

e A look at the proposition model
e An exercise in CFA/SEM
. e Regarding the results
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= Participants will explore the
u proposition of a perceptual
value-added model.

e Participants will explore the
item reduction for probable
O perceptual relationships.

e Participants will discuss the
results of the perceptual
o model.
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THE SPELLINGS COMMISSION
Findings:
[ - Value of higher education
e Access
Costs & Affordability
Financial Aid
Learning
Accountability & Transparency
B - 'nnovation
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Six Recommendations that include:
= Access

. = Success
= Preparation
= Persistence
= Costs

. = Aid
= Accountability
= Transparency
= |nnovation
= |mprovement

. = Lifelong Learning
= |[nvestment
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Effects of Commission:
H. Relevancy
e Value-added
B - Accreditation reform
e AASCU & NASULGC - VSA

e U-CAN

. °. COOL

O
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VALUE-ADDED PROPOSITION
Defined:

e Value added is the enhancement
that students achieve (to knowledge,
skills, abilities, and other attributes)
as a result of their higher education
experience.

. Source: Harvey, L., 2004, Analytic Quality Glossery, Quality Research International.
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Current and past Research:
e National test scores

e Retention rates

e Job placement

e Skills improvement

B - VAAI
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Model:

. Perceived costs to value proposition
e DVs:
— SAT66: Tuition paid is a worthwhile investment
. — SAT99: So far, how has your college experience

met your expectations.

— SAT100: Rate your overall satisfaction with your
experience here thus far.

— SAT101: All in all, if you had it to do over again,
would you enroll here?
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STUDENT SATISFACTION
INVENTORY (SSI) SAMPLE ITEMS

ire car and helpful
e as an individual,
knowledgeable

L L D —

s are helpful

The campus is s
5. The contem of tl

courses within my major is valuable

9 Av of imtramural activities are offered.

10, Ad ¢ o students,

L1, Bil

12, Fir announced o students in time to be helpful in college

planning

chable

! is concerned about my success as an individual
15, The staff in the health services area are competent

6, The instruction in my major field 1s excellent.

13, Library staff are helpful and appre
14, My academi

ole for most students
rguale

te financial aid is ave
urces and servic
1)

visor
20, The business office is open dun

i als 1o work toward,
of ars which are convenient for most students. 'f' S
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TION INVENTORY (SSI)
SALES

1. Student Centeredness measures the institution's attitude toward students and the extent to which
they feel welcome and valued.

Campus Life, included on versions for four-year institutions, assesses the effectiveness of student life
programs offered by the institution, ranging from athletics to residence life.

Instructional Effectiveness measures students' academic experiences, the curriculum, and the

campus's commitment to academic excellence.

Recruitment and Financial Aid Effectiveness measures the competence of admissions counselors,

along with students' perceptions of the financial aid programs.

Campus Support Services assesses the quality of support programs and services.

Academic Advising Effectiveness assesses the academic advising program, evaluating advisors

and counselors on their knowledge, competence, approachability, and personal concern for students.

Registration Effectiveness assesses registration and billing, including how smooth the registration

process is.

Safety and Security measures the campus' responsiveness to students' personal safety and security.

Concern for the Individual assesses your commitment to treating each student as an individual. This

assessment includes groups who deal personally with students (e.g., faculty, advisors, counselors,

and staff).

10. Service Excellence measures quality of service and personal concern for students in various areas
of campus.

11. Responsiveness to Diverse Populations assesses the institution's commitment to specific groups
of students enrolled at the institution (e.g?., under-represented populations, students with disabilities,
commuters, part-time students, and adult learners).

12. Campus Climate evaluates how the institution promotes a sense of campus pride and belonging.
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e STUDENT SATISFACTION INVENTORY (SSI)
B ITEMS

e 92 Satisfaction items

e 92 Importance items

e All significantly correlated with
m one another

e 15 Demographic items
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EXPLORATORY FACTOR ANALYSIS

1st iteration:

Principal Axis Factoring

Eigenvalues > 1.0

KMO/Bartlett’'s test of spericity
Scree plot

Varimax rotation

Replacement with mean

Absolute values >= 0.40

Extracted 17 factors not fully loaded
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2nd iteration:

e Principal Axis Factoring
Eigenvalues > 1.0

KMO/Bartlett’'s test of spericity
Scree plot

Promax rotation

Replacement with mean

Absolute values >= 0.40

Extracted 17 factors not fully loaded
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B STUDENT SATISFACTION INVENTORY (SSI)
EXPLORATORY FACTOR ANALYSIS

3rd iteration:

e Principal Axis Factoring
Eigenvalues > 1.0
KMO/Bartlett’'s test of spericity
Scree plot decision

Promax rotation

Extracted 9 factors
Replacement with mean
Absolute values >= 0.40
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STUDENT SATISFACTION INVENTORY (SSI)

EXPLORATORY FACTOR ANALYSIS

4t jteration:

Regression analysis on SAT66
Principal Axis Factoring
Eigenvalues > 1.0
KMO/Bartlett’'s test of spericity
Scree plot

Promax rotation

Extracted 6 and 9 factors
Replacement with mean
Absolute values >= 0.40
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Further reduction through item/factor deletion

HEE B B - O
. B STUDENT SATISFACTION INVENTORY (SSI)
EXPLORATORY FACTOR ANALYSIS
5th iteration:

.  Developed final factor scales
e Computed reliabilities

il.l
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CONFIRMATORY FACTOR ANALYSIS

6th iteration:

e Entered factor scales, DVs, and demographic
variables into confirmatory model--NOT!!!

e An exercise in CFA/SEM
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SUMMARY...

e SSI| appears to be a robust
survey.

e ltem reduction appears to
be appropriate to individual
situations.

e Predictors appear
appropriate through

M regression. .f.USF
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FINALLY...

e What did the exercise reveal?
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e www.usfca.edu/assessment

e http://www.spss.com/airseries/

e WWW.wascweb.org
 www.ed.gov
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Thank You
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Your institution may choose to provide you with additional questions on a separate sheet. The section

below numbered 74 - 83 is provided as a response area for those additional questions. Continue on to
item 84 when you have completed this section.

+ o« My level «

f satisfaction
| not available/not nsed

™ 74 (If items 74-83 not available, skip to item 84.)
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How satisfied are you that this campus demonstrates a
commitment to meeting the needs of:

the following factors in your

Yo

91. Financial aid
92, Academic reputation
gi gl;:;;:fingtilmiu?ﬂ
. rtunity to s
95. Rmumﬂmn}émignsyﬁsmmilﬂfriends
96. Geographic setting
97. Campus a
98, Personalized attention prior to enrollment

Choose the one response that best applies to you and darken the corresponding oval for each of the

questions below.

99. So far, how has your college experience 100. Rate your overall satisfaction with
mel your expectations? your experience here thus far,

84.  Part-time students? 84,
85. Evening students? 5.
87, Undet.represeted popalations? S ¥
. i represcn uianons .
88, “Commuters? o ?\f— a‘eﬂa 88,
89.  Students with disabiliti “é“ 9.

101, All in all, if you had it to do over
again, would you enroll here?

1) Much worse than [ expected 0 Mot satisfied at all 1 Definitely not
2 Quite a bit worse than [ expected ) Not very satishied 2} Probably not

) Worse than [ expected A1 Somewhat dissatisfied 1 Mavbe not

4 About what I expected 4 Neuwtral A 1 don't know

(53 Better than [ expected %5} Somewhat satisfied 5 Maybe yes

& Quite a bit better than 1 expected (&) Satisfied LY Pm{uhl}' ves
1) Much betier than [ expected T Very satisfied 7 Definitely yes

> CONTINUE TO THE NEXT PAGE >
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Choose the one response that best describes you and darken the corresponding oval for each of the items below.

102. Gender:
U Female
2 Male

103, Age:

' 18 and under
191024
251034
35044

45 and over

104, Ethnicity/Race:
African-American
American Indian or Alaskan Native
Asian or Pacific Islander
! Caucasian/™White
Hispanic
} Other
Prefer not to respond

o (] fea] [pa] el

i o o] [ o bl [

105. Current Enrollment Status:
1 Day
‘2 Evening
3 Weekend

106. Current Class Load:
U Full-time
Z Part-time

107. Class Level:
1" Freshman
J Sophomore
! Junior
Senior
Special Student
risduate/Professional
Other

108. Current GPA:

i o i) ] o) e

m’?

109. qumhnnal Goal:
Associate degree
Bachelor's degree
Master's degree
Doctorate or professional degree
Certification {initial or renewal)
| Self-improvement/pleasure
© Job-related training
' Other

110. Employment:
A Full-time off campus
G Part-time off campus
0 Full-time on campus
A Part-time on campus
) Mot employed

e o e e ] e o =)

111. Current Residence:
A Residence hall
£ Fraternity / Sorority
I Own house
‘. Rent room or apartment off campus
5 Parent's home
&) Other

112. Residence Classification:
T In-state
L Out-of-state
2 International (not ULS. citizen)

113, Disabilities:
Physical disability or a diagnosed learning disability?
1 Yes
2 No

“"'hl:n Le \ﬁ« institution, it was my:

1 No credits earned a“. Ard EhnILE‘ or lower
2 1.99 or below wﬁ
D 2.0-2.49 6“
$25-299 “\e
£ 3.0 -3.49 \g
£ 3.5 or above GQ?
—————"  Social Security Number: ’ BE:
Write your Social Security TEPTDTOTTO®
nurmber in the nine spaces of DD (DG (O B2 (DS D
Your Social Security Number is requested for research 5 g pvovided paces i ) i__z__-: @@ ;f j ;. i ) i
purposes and will not_appear on any report. Completely darken the TADDIDODD
O . = PEHDEDE DR
. comesponding oval, B @® B B B E B B
R — e — THDEDDDDT
r ) 08 (8D () (D (B (B B
e e e aicale Sie vl plc

E‘ Major:

Fill in major code 3 I‘ﬁ']..;. If_‘q‘
from list provided el Lenis )
by your institution. 2@ D@D
A G DD
(0 () @) )
5 E &
& ) ) ()
DD D
D (8) (6 (0
00 (B

116.| Item requested by your institution:

= e (] e el [

Thank you for taking the time to complete this inventory.
Please do not fold.

L~

!ﬂlolcaoooolaaaool.olooo
EASE DO NOT MARK IN THIS AREA
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Correlations

SAT1: Most students feel a sense of
belonaina here.

SAT2: The campus staff are caring and
helpful.

SAT3: Faculty care about me as an
individual.

SAT4: Admissions staff are
knowledaeable.

SATS5: Financial aid counselors are
helpful.

SAT6: My academic advisor is
approachable.

SAT7: The campus is safe and secure for

all students.

SAT8: The content of the courses within

my maijor is valuable.

Pearson
Correlation

Sig. (2-tailed)
Pearson
Correlation
Sig. (2-tailed)
Pearson
Correlation
Sig. (2-tailed)
Pearson
Correlation
Sig. (2-tailed)
Pearson
Correlation
Sig. (2-tailed)
Pearson
Correlation
Sig. (2-tailed)
Pearson
Correlation
Sig. (2-tailed)
Pearson
Correlation

SAT1: Most students feel a
sense of belonging here.

=Y

.000

0.823

0.000

0.758

0.000

0.551

0.000

0.707

0.000

0.628

0.000

0.539

0.000

0.650

pus staff are

caring and helpful.

© SAT2: The cam

823

0.836

0.000

0.654

0.000

0.764

0.000

0.673

0.000

0.503

0.000

0.690

SAT3: Faculty care about me

as an individual.

o

.758

0.836

0.000

1.000

0.508

0.000

0.661

0.000

0.752

0.000

0.515

0.000

0.768

© SAT4: Admissions staff are
knowledgeable.

551

0.654

0.000

0.508

0.000

1.000

0.617

0.000

0.437

0.002

0.441

0.002

0.519

SAT5: Financial aid
counselors are helpful.

o

.707

0.000

0.764

0.000

0.661

0.000

0.617

0.000

1.000

0.536

0.000

0.477

0.001

0.705

y academic advisor is

approachable.

© SAT6: M

0.673

0.000

0.752

0.000

0.437

0.002

0.536

0.000

1.000

0.431

0.003

0.793

SAT7: The campus is safe and

secure for all students.

o

.539

0.503

0.000

0.515

0.000

0.441

0.002

0.477

0.001

0.431

0.003

1.000

0.451

SAT8: The content of the

courses within my major is
valuable.

o

.650

0.000

0.690

0.000

0.768

0.000

0.519

0.000

0.705

0.000

0.793

0.000

0.451

0.002

1.000

SAT9: A variety of intramural
activities are offered.

.716

o

0.000

0.686

0.000

0.683

0.000

0.617

0.000

0.811

0.000

0.547

0.000

0.596

0.000

0.649

© SAT10: Administrators are

o
o (9]
S X approachable to students.

0.682

0.000

0.714

0.000

0.545

0.000

0.528

0.000

0.639

0.000

0.642

0.000

0.501

SAT11: Billing policies are
reasonable.

o

.614

0.643

0.000

0.688

0.000

0.577

0.000

0.836

0.000

0.551

0.000

0.459

0.001

0.726

SAT12: Financial aid awards

are announced to students in
© timeto be helpful in college

planning.

574

0.630

0.000

0.624

0.000

0.489

0.001

0.826

0.000

0.577

0.000

0.456

0.001

0.752

© SAT13: Library staff are
helpful and approachable.

N
[\©)
©

o
o
S
@

0.560

0.000

0.607

0.000

0.580

0.000

0.373

0.011

0.545

0.000

0.541

0.000

0.446



